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We all want to be heard.

In 2014, I was a 21-year-old secondary school 
teacher deeply concerned by my pupils’ frustration 
that they were being ignored and by the emerging 
threat of misinformation online. I decided journalism 
was the best vehicle to develop their media literacy 
skills and hold those in power to account. It also 
complemented the English curriculum.

The Student View is a media literacy charity 
training schoolchildren across England as local 
news reporters. During our in-school workshops 
we introduce our junior reporters aged 11-18 to 
the social media landscape, we train them how to 
spot misinformation and to explore the differences 
between fact and opinion. We work with journalists 
across the industry who volunteer to share their 
expertise while our reporters develop their local 
news investigations. The majority of our TSV 
reporters come from underrepresented groups in 
the media, our programme gives them the chance 
to have their say.

Our work is challenging. According to the All-
Party Parliamentary Group on Literacy, 98% of 
children and young people in the UK cannot spot 
the difference between a real and fake news story.1 
Today we live in a world where most of our TSV 
reporters consume the news in a flash on their 
smartphones rather than sitting down to watch it 
on the television. Misinformation and disinformation 
have erupted online making us question whether we 
can trust anything we read and watch. We believe 
that action is necessary at all levels of society. We 
invite journalists to visit our school newsrooms and 
inspire our TSV reporters to share their stories, we 
work with editors across the news industry and work 
with technology companies and wider society to 
support our vital work. 

We are proud of the impact we have made this 
year. The Financial Times became our first news 
partner, beginning a three year partnership during 
which up to 30 Financial Times’ journalists will 
help develop the comment articles and freedom of 
information request based investigations of 600 
young Londoners.

“We are on a mission to 
create a newsroom in every 
school”

We launched ‘Share Your Story’, a two year project 
supported by Google.org to deliver media literacy 
workshops and train teenagers as local news 
reporters in 30 schools from Brixton to Bradford. 
We partnered with publications including the 
Oldham Times and Telegraph and Argus, securing 
TSV reporters their first bylines in their local 
newspapers. In May 2019, TSV reporters at a girls’ 
school in Harrow successfully secured improved 
services from Transport for London on their local 
bus routes, those changes will benefit 5.9 million 
passenger journeys each year.

As part of our work to influence the conversation 
about media freedom and news literacy we 
launched World News Day at the International 
Journalism Festival in Perugia alongside the 
Canadian Journalism Foundation and Google 
News Initiative. We’ve also supported international 
media literacy efforts in Bulgaria and Mongolia. In 
addition, I joined the BBC’s Diversity and Inclusion 
Group.  Throughout these pages you’ll read about 
how The Student View is championing inclusive 
storytelling, powered by schoolchildren to shape the 
national conversation.

Thank you for being a part of our journey. 

Solomon Elliott
Founder and Chief Executive, The Student View_____________________________________

1 All Party Parliamentary Group on Literacy, 2018

Solomon Elliott

Founder’s Report
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I know from personal experience how exciting 
journalism can be. But, digital disruption and the 
rise of misinformation means that the world of 
journalism is much more complicated than when I 
first started as a beat reporter in Cambridge shortly 
after leaving university.

What excites me most about The Student View 
is their grassroots approach, their commitment 
to making media literacy a ‘core’ standalone 
subject within the school curriculum and their pop 
up newsrooms powered by schoolchildren from 
underrepresented backgrounds. 

Alan Rusbridger

“This work has never been 
so important”

It has been a pleasure to watch The Student View’s 
progress from humble beginnings from a project 
in Solomon’s classroom to a national charity with 
support from the Financial Times and 
Google.org. I hope many more in the news industry 
will step forward to support their work.

I am proud to support The Student View and their 
mission to create a newsroom in every school.

Alan Rusbridger
Patron, The Student View

Foreword from Our 
Patron
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The Student View has come a long way in 2018/19 
and this was the year that we scaled our reach and 
our impact.  This year, we were proud to expand our 
network and work with news organisations including 
the Financial Times, The Guardian and Tortoise 
Media to support our work to create a newsroom in 
every school. The Student View wants to focus on 
working with children in the hardest to reach areas, 
who are typically in receipt of the pupil premium. 

Jo Binding“We evolved our mission in 
18/19 to reach more young 
people outside of London 
and went to Oldham, 
Manchester, Liverpool, 
Bournemouth, Bradford, 
Hastings and Derby”

This year, we also evolved our curriculum to look 
specifically at several key areas including privacy 
and deepfakes to keep up with the ever changing 
digital landscape. In 17/18 we visited 20 schools, 
and in 18/19 we went to 30 and worked with 420 
young people - an increase of 18%. We grew our 
team of journalist volunteers across the industry and 
40 journalists across 19 titles from print, digital and 
radio co-led a classroom workshop. 

This year we secured a groundbreaking partnership 
with the Financial Times to scale our work across 
London and ten journalists from the Financial Times 
volunteered their time. In addition, we secured a 
major grant from Google.org enabling us to create 
30 investigative school newsrooms across England 
and Wales. The ‘Share Your Story’ project supports 
the hardest to reach children to investigate issues 
in their local community that matter to them most 
ranging from youth club provision to rough sleeping.

Thank you to everyone involved with our 
programmes in 2018/19.

Jo Binding
Chair of Trustees, The Student View
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Our Vision

We are working towards 
creating a world of media 
literate creators and 
consumers.

Our Mission

TSV is a media literacy 
charity using the power of 
journalism to give young 
people a chance to share 
their world through words. 
We train schoolchildren as 
local news reporters across 
England.

Why is our work so 
important now?

1. News Illteracy

2. Exclusion

3. Local News DesertsWho We Are
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98+S
98% of children and young people in the UK 

cannot spot the difference between a real and 
fake news story.2

51+S
51% of leading news journalists were privately 

educated, yet this accounts for 7% of the 
country’s schoolchildren.3 

66.6+S
Two thirds of the UK’s local authority districts 

have no daily local newspaper coverage.4 

NEWS 
ILLITERACY

EXCLUSION

LOCAL NEWS 
DESERTS

Story So Far
_____________________________________

2 All Party Parliamentary Group on Literacy, 2018
3 Sutton Trust, 2016
4 Mapping Changes In Local News, 2017
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30 school newsrooms launched in 
18/19, 72 school newsrooms since 

September 2016

420 TSV journalists trained this year, 
1,082 since September 2016

40 journalists in 18/19, now a total 
of 82 journalists are signed up as 

volunteers

9 school newsrooms outside of London 
this year

35 local news investigations published4 school newsrooms specifically in social 
mobility cold spots

3 work experience placements secured 
at Curtis Brown and the Financial Times 

for TSV reporters

2018/19 in Numbers



Curated Programmes
& Curriculum

Establishing newsrooms 
in schools, training young 
people how to be media 
literate

Skills Focused

Supporting secondary 
school pupils to create local 
news articles and opinion 
pieces supported and 
mentored by professional 
journalist volunteers from 
publications across the 
news industry

Real-life Impact

Young people from 
underrepresented groups 
selected to help them use 
their voice to influence their 
community’s issues
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Our Approach



Shared learnings: 

Writing for a real-world 
audience 

The most powerful way 
to ensure a young person 
becomes media literate 
is to train them to create 
news content for a real-
world audience. We evolved 
our purpose by launching 
community-focused 
investigations while forming 
publication partnerships with 
local newspapers 

Making learning enjoyable

Our budding journalists enjoy 
our project-based learning 
approach, keeping complex 
topics fun such as spotting 
misinformation and discerning 
the difference between facts 
and opinions ensure we retain 
high levels of engagement 

Optimising school delivery time

Our school newsrooms have 
evolved to be delivered in 
twelve hours across three 
workshops and take place 
during school hours to suit the 
needs of TSV reporters and our 
partner schools
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Our First News Partner
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Partner Spotlight

Financial Times programme in 18/19:
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I would absolutely encourage 
journalists to collaborate with The 
Student View not only because we 
love what we do and love talking 
about it but it is a real pleasure 
when you see somebody who 
has got a half-formed idea and 
you can help them on the path of 
crystallising it.

“

”
Robert Shrimsley, FT Editorial Director

The sessions were incredibly 
relevant to lots of different subjects 
and it gave the students an 
opportunity to discuss and form 
opinions. Our Year 10 group were 
able to transfer this new-found 
knowledge to their GCSE language 
papers.

“

”
Natalie Dodd, Head of English, Orchard 
Park High School, Croydon

The Financial Times was our 
first news partner and we 
developed a bespoke media 
literacy programme for 
young people in London.

The programme was delivered to 204 young people 
from September 2018 to June 2019. FT journalists 
hosted newsroom workshops in ten London schools 
teaching students how to generate stories as well as 
helping them to understand what journalism is, and 
in particular how to spot misinformation. 

Thanks to Finola McDonnell, Abbie Scott,  Jon Slade 
and our Financial Times journalist volunteers for 
making this partnership possible.

30 School Newsrooms

204 TSV Reporters (Pupils)

7 London Boroughs

154 Comment Articles Published

We are delighted to be 
partnering with The Student View 
to raise awareness of the vital 
role journalism plays in our society 
- and to champion diversity 
across the industry. We want to 
give young people a platform to 
use their voice and help them to 
develop their story-writing skills.

”

“
Jon Slade, FT Chief Commercial Officer
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FT London Newsrooms

1

2
3 4

5
6

7

1. Harrow: Wealdstone & Stanmore

2. Westminster: Maida Vale

3. Hounslow: Chiswick

4. Lambeth: Brixton & Oval

5. Southwark: Bermondsey

6. Lewisham: New Cross & Catford

7. Croydon: Shirley

Impact

Quantitative impact research conducted before and 
after the programme:

• TSV journalists enjoyed writing more after 
participating in the programme and this is 
likely due to the skills and confidence gained 
by taking part in the project

• TSV journalists self-reported increases in 
their confidence expressing opinions as well 
their self-belief

• Furthermore, of the 37 students who felt 
that they did not enjoy writing prior to 
the programme, 41% then changed their 
mind after and of the 26 students that 
felt indifferent about writing prior to the 
programme, 62% stated that they enjoyed 
writing afterwards

48+X  71+X48% 71%

of students felt 
that they enjoyed 
writing before the 

programme

of students felt 
that they enjoyed 
writing after the 

programme

69+X  94+X69% 94%

of students 
felt they could 

confidently 
research complex 

information 
online before the 

programme

of students 
felt they could 

confidently 
research complex 

information 
online after the 

programme
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What TSV Journalists Had to Say
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We Scaled Nationwide
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Partner Spotlight

Google.org 2018/19:

15 School Newsrooms

154 TSV Reporters (Pupils)

8 Towns and Cities: London, Bradford, 
Hastings, Derby, Oldham, Manchester, 

Liverpool and Bournemouth
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We partnered with 
Google.org to create a two-
year programme of in-school 
workshops to pilot train 
teenagers as local news 
reporters across the UK. 

Our programme manager Robin Brinkworth led our 
media literacy workshops and newsgathering work. 
Grace Holliday, our Digital Platforms Editor subedited 
and published our stories. The programme was delivered 
to 154 young people from January 2019 to July 2019. 
We worked with local news journalists to deliver media 
literacy training to TSV reporters to support them to 
develop their own local news investigations. Particular 
thanks to Laura Doward, Madhav Chinappa, Matt 
Cooke, Anneka Sharpeley, Benedicte Autret and Henry 
Page at Google.

Before The Student View came in I 
think I assumed it would be about 
opinion based articles, I didn’t 
realise it would be much more 
factual.

“
”

Chaerelle Ashley, English teacher 
Dixons Allerton Academy

We’re delighted to provide 
funding, partnership and training 
to help The Student View scale 
their work beyond London and 
ensure students across the UK can 
become critical media consumers 
and creators.

“
”

Ronan Harris, Google UK & Ireland, 
Managing Director

We thought it was a really good 
idea...it’s exactly the sort of thing 
that people are interested in and 
affects people’s daily lives.“
”Claire Earley, reporter, Telegraph & Argus 

speaking about a TSV investigation into 
police car chases in Bradford

4 Social Mobility Cold Spots: 
Hastings, Oldham, Derby and Bradford

 35 local news investigations published

Caspar Llewellyn Smith, The Guardian’s 

chief product officer with a TSV reporter at 

YouTube Space, London



School Newsrooms

What TSV Journalists Had to Say
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I really didn’t expect it to be like this, 
I thought it was just going to be an 
organisation where they come in 
and probably do 75% of the work. 
Normally we’re not given a voice, 
people think you’re too young, go 
over your opinion and don’t really 
listen to you. Wherever it (our 
article) got published it had our 
name written underneath it.

“

”Ismail, aged 14

1
2

3

4

5

6

7

8

a

b

c
d e

f

g

1. Liverpool

2. Oldham*

3. Manchester (x2)

4. Bournemouth

5. Derby*

6. Bradford*

7. Hastings*

8. London: 
          
          (a) Harrow           (b) Hounslow   (c) Brent
          (d) Westminster (e) Southwark (f) Lewsham 
          (g) Barking & Dagenham
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*’Social mobility cold spot’ defined by the UK’s Social Mobility Commission as an area where 
young people from disadvantaged backgrounds are least likely to make social progress.



Impact

We Built a Wider 
Movement
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98+X  92+X98% 92%

of the students 
agreed that 

the programme 
gave them an 

opportunity they 
would not normally 
have the chance to 

participate in

of the students 
felt that the 

programme had 
given them the 

skills necessary to 
spot fake news 

79+X  87+X79% 87%

stated that they 
had researched 

an issue that their 
local community 
did not normally 

talk about

of students agreed 
having a journalist 

assist them to write 
their local news 

story made them 
feel that their voice 

mattered

   87+X
of students agreed 

the programme 
helped them to 

learn more about 
what was going 
on in their local 

community

85%

The majority of students did 
not trust the news they read 
on social media, both prior 
and after participating 
in the programme, yet 
social media was the 
overwhelming channel of 
choice for the students to 
consume news. 
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Adapting our delivery model and curriculum 
to reflect the needs of TSV reporters

• Curriculum extended to focus on the impact 
of deepfakes and freedom of information 
requests

• Pivoted to a ‘grassroots newswire’ model 
training our TSV reporters as local 
investigative reporters in underserved areas

Raising awareness about media literacy 
and its benefits to wider society

• Cited in the Sutton Trust and Social Mobility 
Commission’s ‘Elitist Britain’ report focusing 
on our work to improve access to the media 

• Supporting international media literacy 
efforts in Mongolia (Remo) and Bulgaria 
(sCool Media)

• Google News Initiative sponsored our trips 
to spread the word about our work in Paris, 
Athens, Perugia and Mountain View
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We have to make sure that people 
get heard and what Student View 
is doing is making sure that people 
know how to tell those stories.“
”

James Harding, Tortoise Media, 
Founder & TSV Journalist Volunteer

TSV is a fantastic organisation 
that is championing diversity in 
journalism and introducing news 
writing to a whole host of emerging 
new voices. I have thoroughly 
enjoyed my time volunteering with 
this programme, and I look forward 
to our continued collaboration.

“
”

John Casey, CNBC International, SVP
& TSV Journalist Volunteer

Inspiring the media to take practical action

• We launched NewsTalks at YouTube Space 
London, an event sponsored by Google 
News Initiative where leading journalists 
met with TSV reporters and discussed new 
approaches to make the news more relevant 
for younger audiences

• Our founder Solomon Elliott was appointed 
to the BBC’s Diversity & Inclusion Advisory 
Group until 2021

• We were invited to showcase our work and 
share learnings at conferences including the 
International Journalism Festival and Google 
News Summit

• We partnered with the Oldham Times 
(Greater Manchester) and the Telegraph 
& Argus (Bradford) who published seven of 
our local investigations focused on issues 
including, drug offences, hate crime and 
police car chases

Forming an external advisory group to 
accelerate our impact

• James Mawson, Founder, Global Corporate 
Venturing 

  
• Jon Slade, Financial Times, Chief 

Commercial Officer

• Anna Bateson, The Guardian, Chief 
Customer Officer

• Abbie Scott, Financial Times, Deputy 
Managing Editor 

• Ije Nwokorie, Apple, Senior Director

• Dame Linda Dobbs, Judicial Commissioner, 
Investigatory Powers Commission

• Lord Michael Hastings, Chancellor, Regents 
University London

• Richard Sambrook, Director of the 
Centre for Journalism at Cardiff School of 
Journalism

The Student View is really unparalleled 
in the work they do in schools. They 
train students to become journalists 
- encouraging them to be ambitious, 
through using tools like freedom of 
information requests, while making it 
fun, and improving their literacy in the 
process. It’s also been great for me to 
volunteer with them - I’ve learnt so much 
from spending time with the students, 
whether it’s about their fears over knife 
crime, gaming or the biggest TikTok stars.

“

”
Nalini Sivathsan, BBC Asian Network, Broadcast 
Journalist & TSV Journalist Volunteer

Chris Shaw, ITN Productions, 

Editorial Director
Krishnan Guru-Murthy, 

Channel 4 News, Presenter

Claudia - Liza Armah, 

5 News, Presenter
Iman Amrani, The Guardian, Multimedia journalist



2019 - 2020: 
A Look Ahead
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